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OBJECTIVES & PHILOSOPHY

and easily maintained.

WAYFINDING PRINCIPLES 
The following wayfinding principles 
have guided our process and 
recommendations: 
1.	� The system is intended for first-time 

visitors and residents alike.

2.	� First impressions and perception play 
an active role in determining the best 
route of travel.

3.	� The best route may not be the 
shortest or quickest.

4.	� Terminology must be kept short and 
easily understood by a visitor.

5.	� Direct to the “front door” of a 
destination.

6.	� Departure routes are equally as 
important as arrival routes.

7.	� Promote economic development and 
the assets of the City of Huntington 
Beach by making connections 
between destinations.

Wayfinding systems consider a variety 
of tools that allow cities to communicate 
with visitors and residents at different 
touch-points along their journey. These 
tools include, pre-visit technology, 
in-place technology, environmental 
cues, support materials and signage. 
Each of these elements are addressed 
and then funneled through a distinctive 
graphic language, that offers multiple 
opportunities for end users to receive 
information and presented though a 
single voice and consistent design 
approach.

In addition to the physical tools utilized 
within a wayfinding program there 
are also strategies associated with 
implementing and managing a system, 
as well as content development, graphic 
design, identity, language and functional 
criteria based on end-user requirements.

STRATEGY: A coordinated wayfinding 

The City’s wayfinding program shall 
provide consistent and attractive 
information to assist the traveling 
public to navigate efficiently to key 
destinations within the City. To achieve 
this, the planning process identifies 
the following philosophy, goals and 
principles.

PHILOSOPHY 
•	 �The design shall be of its place and 

fit into the context of the City of 
Huntington Beach.

•	 �The wayfinding program shall help 
create a positive first impression of 
Huntington Beach, that the city is 
organized safe and caring.

•	 �The program shall assist in 
marketing the City and help people 
discover the hidden jewels that 
make Huntington Beach a unique 
destination.

•	 �Identify ways that wayfinding can 
enhance and reflect the distinctive 
and creative character of the City.

•	 Utilize all forms of wayfinding tools.

GOALS 
•	 �Involve the public, local 

stakeholders and approving 
agencies, throughout the process.

•	 Reduce sign clutter.
•	 �Establish a level of consistency 

across all forms of communication 
and set standards for  graphic 
language of colors, patterns, 
pictograms and terminology that will 
aid visitors.

•	 �Assist the city in being a more 
accessible and easier to navigate 
place.

•	 �Enhance multi-modal transportation 
efforts, including auto, bicycle and 
pedestrian.

•	 Support a Park-Once philosophy.
•	 �Identify opportunities for Huntington 

Beach to Welcome their visitors, tell 
their story and enhance the visitor 
experience.

•	 �Develop a design that reflects 
Huntington Beach as a community.

•	 �Develop a program that is flexible 

program establishes a structure for 
the management, administration, and 
maintenance of all components of the 
system

WHOLISTIC APPROACH: Identification 
of all the “touch-points” a user may 
encounter along their journey, this 
may include digital (web sites, mobile 
apps, etc.), static (signage) and the 
environment (districts, landmarks, paths 
and nodes). A well-rounded wayfinding 
program also addresses all modes of 
travel, including vehicular, pedestrian, 
public transit and bicycles. 

CONSISTENCY: Trust is an important 
factor in wayfinding. The user must 
have confidence that the information 
being presented to them is accurate. 
This is accomplished through a 
consistent presentation of terminology, 
information hierarchy and the graphic 
language utilized. It should be the same 
on all tools and through all forms of 
communication, whether it is verbal, 
printed or digital.

PHILOSOPHY: Wayfinding programs 
are geared towards the first-time visitor. 
They consider all modes of travel and 
present information in an hierarchical 
manner.

DESIGN: The content of the wayfinding 
program must be communicated 
through a graphic and physical form 
that is adaptable to many wayfinding 
tools and must work in concert with 
each other. The design aesthetic shall 
be of its place and reflect the character, 
culture and environment. The design 
should also be flexible so it can be 
updated, expanded and revised when 
necessary.

FUNCTION: Each component of the 
wayfinding system needs to meet the 
functional requirements associated with 
the medium and end-user needs. The 
most successful wayfinding programs 
are SIMPLE. The amount of information 
presented is limited to all the user needs 
to know at that moment and leads them 

to the next tier. 

Graphics should be clean and not 
interfere with the layout or legibility of 
the text or other information presented. 
Appropriate legibility, contrast and scale 
are primary concerns and should meet 
best practice for the individual static or 
digital element. Sustainability both in 
its maintenance and the materials used 
should be considered throughout the 
design process.

When successfully implemented 
wayfinding programs supports the 
following; 
EXPERIENCE 
•	 Establishes Trust and Confidence  
•	 Reinforces a Sense of Place and 
Local Identity  
•	 City Image: Organized, Caring and 
Welcoming

JOURNEY  
• Establishes Connections   
• Helps People Find Their Way  
• Encourages Exploration and Discovery

BENEFITS  
• Economic Impact / Return on 
Investment  
• Increase Visitation

Through meetings with City staff, 
approving agencies, stakeholder 
interviews and public input 
presentations, an open process for this 
project has been established. It has 
been MERJE’s task to sort through the 
issues uncovered and to responsibly 
and respectfully integrate them into 
the analysis based on our knowledge 
of wayfinding best practices, human 
factors, and design principles. All 
participants have been heard and 
comments have been integrated.

 We thank all the individuals who took 
the time and energy to share their ideas 
and perceptions with us. We deeply 
appreciate their participation, knowledge 
and enthusiasm.
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5. Parking Lot Identification Signage

•	 Consider tying in the Lifeguard 
stands numbering back to Parking 
Areas.

•	 Parking lot signage should reflect a 
cohesive branded parking system.

6. Parking Lot Regulation Signage

•	 Parking lot signage should reflect a 
cohesive branded parking system.

•	 Information is difficult to read.

•	 There is too much information  
on this sign.

•	 There is a missed opportunity  
to welcome visitors to Huntington 
Beach.

VEHICUL AR S IGNS  |  PARKING  |  PEDESTRIAN SIGNS  |  BANNERS  |  INTERPRETIVE 

Observations for signage and 
wayfinding elements in Huntington 
Beach: 
 
1. Vehicular Directional Signage

•	 Too many signs of various panel 
and font size, plus colors; difficult 
to discern what is relative and a 
directional decision.

•	 Incorrect text sizes and mixed-use 
arrows.

2. Parking Directional Signage

•	 No vehicular directional signs should 
attach to existing utility poles.

•	 Incorrect text sizes and mixed-use 
arrows.

•	 Shapes of these signs do not work.

•	 Sign is too small and difficult to 
read.

3. Gateway/Landmark Signage

•	 Gateway sign are significant enough 
for Huntington Beach and get lost 
easily in the environment.

4. Parking Directional Signage

•	 Parking directional signs should 
reflect a cohesive branded parking 
system.

•	 Current parking directional signs 
are too small and easily lost in sign 
clutter. 

3

2

5

6

1

4
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Wayfinding programs can reinforce 
a sense of place and promote 
Huntington Beach as an environment 
that is easy to navigate. The program 
will provide first-time and frequent 
visitors with clear and consistent 
information.

This Wayfinding Analysis considers 
a variety of wayfinding tools: 
landscaping, lighting, street furniture, 
landmarks, gateway elements, 
signage, mapping, banners and public 
art, as well as related issues such 
as sustainability and integration of 
technology. 

PRE-ARRIVAL TECHNOLOGY 
In addition to the standard City 
website, there can be either a 
stand-alone or internal link to a 
wayfinding map. The wayfinding map 
can appear on the City website or 
the Convention & Visitors Bureau 
website. Alternately, the information 
can be presented as a separate site 
to be managed and hosted by  
the City.

A tourism / wayfinding interactive 
map allows for a deeper inclusion 
of attractions and businesses into 
the overall wayfinding program. The 
accessibility and ease of a map and 
its maintenance broadens the level 
of inclusion, compared to the cost, 
code restrictions, and clutter issues 
associated with a signage program.

The look and feel of the interactive 
map should reflect the overall identity 
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WAYFINDING TOOLS

of the City wayfinding program.

Visitor Centers can also help their 
city’s destinations be easily found 
on the internet by educating them 
on how to update information that is 
incorrect on Google Maps. This is a 
way for Visitors Centers to support 
their city’s attractions and aid in 
wayfinding, both before a visitor 
arrives and when they are navigating 
the city.

END-USER TECHNOLOGY 
This is the utilization of technology 
where information is communicated 
to users through the visitor’s device 
(smartphone, iPad or computer). This 
concept does not require the City to 
invest in hardware or infrastructure 
and eliminates issues of vandalism, 
theft, etc. The only investment 
is in development and ongoing 
maintenance. End-user technology 
can include elements such as text 
message maps, mobile apps and the 
use of QR codes. Stand-alone kiosks 
and hubs can also be utilized.

ENVIRONMENT 
Landmarks are used everyday 
to provide direction; it can be as 
simple as “Make a left at the yellow 
building” or as common as “Meet me 
at the Carousel”. 

In addition to providing directions, 
landmarks are also helpful for 
establishing a person’s orientation, 
especially in an exterior environment, 
where architectural features, 
landscaping and physical elements 
help to position us in unfamiliar 
territory. Murals and public art 

are also valuable landmarks in 
Huntington Beach.

SUPPORT INFORMATION 
Whether information is 
communicated through technology, 
printed advertisements or a friendly 
face at the visitors bureau, each 
element effects the experience of 
a visitor and offers the opportunity 
to communicate a consistent 
message, graphic language and 
helpful customer service.

SIGNAGE 
A City-wide or downtown banner 
program can market non-profit 
groups, promote events, identify 
a shopping streets or assure 
visitors that they are traveling down 
the correct corridor toward their 
destination. A coordinated banner 
program requires consistent design 
standards, material specifications 
and management process.



24 HUNTINGTON BEACH, CALIFORNIA – Wayfinding and Programming Analysis  |  March 29, 2016WAYFINDING TOOLS

VEHICULAR DESIGN 
REQUIREMENTS 

•	 Maximum of 3 listings per sign, with 
a maximum of 2 lines per attraction 
listing.

•	 Color contrast should be at least 
70 percent between typeface and 
background.

•	 Type size to be 4 inches for signs in 
urban conditions with speeds of 25 
mph or less and 5-6 inches for signs 
on roadways over 35 mph.

•	 Clearview HWY typeface as 
approved by DOT.

•	 Background and graphics to be 
CUSTOM Color - Printed High 
Intensity Prismatic Vinyl, and comply 
with MUTCD section Table 2A-3.

•	 Signs must have a clearance of at 
least 7 feet (ft.) off the ground and 
36 inches lateral clearance to satisfy 
the Americans with Disabilities Act 
requirement.

•	 Minimum of 100 feet between signs.

SIGNAGE TECHNICAL CRITERIA

Huntington
City Beach

Welcome
Center

Golden West
College

Front Elevation: VDIR.3
SCALE: 1/2" = 1'-0"1

Graphic Considerations - Submittal General Notes: 
The City of Coronado involved in the signage program shall enter into
an agreement with the California Highway and Transportation Department
to assume all responsibility in the maintenance and management of the signs
within the Caltrans Right-of-Way (ROW).

Numbers correspond to line items in the Caltrans guidelines
for Wayfinding Signs along state maintained roads. 

Items highlighted in red deviate from the Caltrans guidelines
for Wayfinding Signs along state maintained roads.

Front Elevation: VDIR.6
SCALE: 1/2" = 1'-0"2
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Message Quantity 25 MPH
Three Destinations Max. 

Messages Quantity 35 MPH +
Three Destinations Max.

Footer 
Break-Away or Yielding in Design as detailed in
Caltrans Roadway Standard Drawings or as approved 
by Federal Highway Administration (FHWA)

Sign Panel Background 

 

Font for 25 MPH or less
Style: Clearview 2W
Color: Standard - White
Size: 4”Copy Height

Font for 25 MPH or more
Style: Clearview 2W
Color: Standard - White
Size: 5”– 6”Copy Height

Arrow 
Style: Standard
Color: Standard - White

Material
Product: 3M Diamond Grade Reflective Sheeting
Color: Standard - White
Background: Custom Color

Product: 3M Diamond Grade Reflective Sheeting
Background: Custom Color
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Illustrated on the map are the six 
(6) proposed districts for the City of 
Huntington Beach region. These districts 
include: Downtown Huntington Beach, 
Midtown, Fort Huntington Beach, Airport 
Business, and North and South Reserve.

DISTRICTS – What is the purpose? 
Districts are a fundamental component 
of a wayfinding project. They provide 
two key elements to helping a person 
find their way.

1. Orientation: Districts help a person 
place themselves within a larger 
contextual area. Examples: Wing (within 
a Building) – Quad (within a Campus) – 
District (within a City) – Region (within a 
State)

2. Information Reach: By creating an 
information hierarchy you are providing 
ALL destinations with a farther “reach” 
of information. Example: You cannot 
direct to all destinations from a very far 
distance (Only so much information can 
be listed on a sign) – but with the use of 
various levels of hierarchy a destination 
can tell visitors to “ follow signs” for 
Western Region > City Name > District 
> Destination Name. This type of 
information sequence could potentially 
reach over a hundred miles.

DISTRICT NAMES – Considerations 

• �If already locally recognized, names 
should be reflective of cultural 
or historical references (i.e. Fort 
Huntington Beach District).

• �Names should be simple and 
memorable by a person unfamiliar with 
the place (i.e. Downtown).

• �When multiple districts are required 
the names should be distinctive both 
in terminology and pronunciation.

• �A physical landmark, activity or 
environment is so dominant that the 
general surrounding area becomes 
known by it.

DISTRICT BOUNDARIES – 
Considerations 
When determining (exterior) zone 
boundaries, one of the following 
situations should be present: 
• Established legal or formal boundary.

• �Context – Boundary is defined by the 
character of the place (Architecture, 
Environment, History, Activity) creates 
a boundary.

• �A physical element or landmark creates 
a recognizable/physical boundary. This 
can be natural (river, mountains, etc.) 
or man-made (highway, overpass, train 
tracks, etc).

• �Cluster of similar attractions or 
activities located within a specific 
defined area.

DEVELOPING DISTRICTS - Additional 
Comments to Consider: 
When possible the less districts 
the better, (3 to 4 is preferred), but 
recognized - not always possible.

Successful district boundaries and 
names are interconnected and need to 
work together without doubt.

Successful district boundaries and 
names are understood independently 
and naturally without visual 
reinforcement.

LEGEND
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DESIGN DEVELOPMENT

Basis for Design 
Option A: Preferred overall design "
Option B: Kiosk Design & Prismatic Paint (accent)

Option C: “Love the HB cut out”



• Shape and Color Palette (A)"
• Inclusion of pictograms (C)



Considerations

• Incorporating surfing quotes "
• Pole Style Material: Wood or Metal I-Beam/Wood Accent



Pier Gateway Sign 
• Pole design preferred over concrete columns
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To continue Huntington Beach’s 
commitment to active transportation 
the walking network must be made 
more accessible to a greater spectrum 
of the population. The following 
represent opportunities to improve 
and encourage walking in Huntington 
Beach:

POTENTIAL WALKING PROGRAMS
•	 Surfing Walk of Fame

•	 Surfer’s Hall of Fame

•	 Historic Tour

•	 Fashion Walk

•	 Arts & Culture

•	 Public Art 

•	 Sports Tour (Surf, Skate)

•	 Ecology Walk

WALKING PROGRAMS

Tampa Riverwalk Program 
Tampa, Florida

Newark Walks Map 
Newark, NJ

Surfing Walk of Fame

Surfer’s Hall of Fame
The Birmingham Civil Rights Trail 
Birmingham, Alabama

The Boston Freedom Trail 
Boston, Massachusetts
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Blue Loop - 2 mi
Green Loop - 2.2 mi
Orange Loop - 3 mi
Major Landmark with Interpretive Panel
Landmark with Interpretive Panel
Landmark without interpretive panel- Find out more on the App!
NJ Transit Commuter Rail
Newark Light Rail
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1. Prudential Corporate 
 Headquarters
2. Newark Pennsylvania Station
3. Military Park
4. City Hall
5. Newark Museum
6. Washington Park
7. Newark Warehouse Co.
8. Prudential Center
9. National New Building
10. Lefcourt-Newark Building
11. NJ Historical Society
12. Robert Treat Hotel
13. NJ Performing Arts Center
14. Fireman’s Insurance Building
15. Trinity and St Phillips
 Cathedral
16. First Baptist Peddie
 Memorial Church
17. New Jersey Bell Telephone
18. North Reformed Church
19. Newark Public Library
20. American Insurance Co.
21. Ballantine House
22. Pro-Cathedral of Saint Patrick
23. Broad Street Station
24. Row Houses on James Street
25. Essex County Courthouse
26. Grace Church
27. Federal Building & Post Office
28. Central Railroad of NJ
 Terminal

29. First Presbyterian Church
30. Morris and Essex Canal 
31. Wars of America Statue
32. The Indian and the 
 Puritan Statue
33. House of Prayer
34. Seth Boyden Statue
35. Monsignor Doane Statue
36. Gateway Center
37. PSEG Plaza
38. Hanes/Griffith Building/
  S Klein on the Square
39. Horizon Plaza
40. Historic School for
 African-American Students 
41. St Michael’s Hospital
42. NJIT Eberhardt Hall
43. St Benedict’s
44. Krueger Mansion
45. St James AME Church
46. Star Ledger
47. Peter W. Rodino 
 Federal Building
48. College of New Jersey
49. Four Corners
50. John F Kennedy
51. Kearny Statue
52. Frelinghuysen Statue
53. George Washington Statue
54. Christopher Columbus
 Monument
55. Abraham Lincoln Statue

DESTINATIONS

Visit www.newarkwalks.com
to find out more and download our mobile app!

LEGEND

1

1

1

FITNESS INFORMATION

- 2 miles
- 30 min walk at 2mph pace
- Burn about 100-200 Calories

- 2.2 miles
- 33 min walk at 2mph pace
- Burn about 125-225 Calories

- 3 miles
- 45 min walk at 2mph pace
- Burn about 200-300 Calories

BLUE LOOP

GREEN LOOP

ORANGE LOOP
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THANK YOU













Before: After: 





 Nightly custodial maintenance  
 Trash pick up  
 Detailed restroom cleaning  

 Daily restroom cleaning 1 to 2x daily 
 Detailed surface steam cleaning 2x weekly 
 Nightly surface spot cleaning 
 Afternoon/weekend day porter 
 Increased maintenance beginning Memorial Day  



 Nightly custodial maintenance  
 trash pick up  
 detailed restroom cleaning 

 Daily restroom cleaning 2-3 times daily 
 Detailed surface steam cleaning 3x weekly 
 Nightly surface spot cleaning 
 Afternoon/weekend day porter 
 Increased porter service during the week 



 14 new trash cans delivered June 15 
 14 receptacles requested in the 16/17 

budget 





Railing mounted  
boards for bait 
cutting and fish  
cleaning 



Before: After: 



Request for Proposals - Schedule 
 Release of RFP    06/16/16 
 Deadline for Questions   06/28/16 
 Responses to Questions   07/07/16 
 Proposals Due    07/21/16 
 Proposal Evaluation Completed 07/26/16 
 Proposal Selection,    08/02/16 
 Contract to City Council   08/09/16 

 



 
 
 

 
 

QUESTIONS/ COMMENTS? 



 
Coyote Update 

 

City of Huntington Beach 
June 20, 2016 

 



Background 
 Community Meetings Held 2015 
 Coyote Management Plan Adopted  
 January 2016 Resident Online 

Reporting Tool Launched 
www.huntingtonbeachca.gov 

 Phone Reporting (714) 536-5913 

http://www.huntingtonbeachca.gov/


Coyote Management Plan 
 Public Education 
 Enforcement of Wildlife Feeding 

Regulations 
 Tiered Responses    
 

 







Data 



2016 Data  
 Entering Property     40 
 Approaching Person With Pet  42 
 Attacking Pet     28 
 Attacking Pet People Present  13 
 Attacking Pet on Leash (6 feet) 3

     



Current Status  
Educational Efforts Continue 
Partnership with California Fish and 

Wildlife 
Contract With Licensed Trapper to 

Remove Aggressive Coyotes 



Ongoing Efforts  
 Weekly Monitoring of Data 
 Targeted and General Public Awareness 
 Enforcement of Feeding Laws 
 Removal When Necessary 
 



Questions  
 









































City of Huntington Beach 
June 20, 2016 

Presented by: Tom Herbel, PE 
City Engineer, Public Works Department 



What is an Urban Water Management Plan? 

A long-term resource planning document, to 
ensure adequate water supplies are available 
to meet existing and future water demands. 



Why Need an Urban Water Management Plan? 

 Required when more than 3,000 customers or more 
than 3,000 acre-feet/year (Currently servicing 
200,000 residents at around 25,000 acre-feet/year) 

 Required every 5 years 
 Completed a 60 day notice prior to Public Hearing 

then adopted by resolution 
 Submitted to the California Department of Water 

Resources (DWR) 

Urban Water Management Planning Act of 1983 



Sources of Water? 

25% 
Imported 

Water 
75% 

Ground 
Water 



Water Being Conserved (Table 2-3) 

2015 

27,996 AF 

2010 

29,463 AF 
Acre- 
Feet 

Produced 

2005 

32,373 AF 



Surplus Water Available Over Next 25 Years? 

Normal Year Scenario (Table 3-6) 

Available Surplus of 1,184 AFY 



Surplus Water Available Over Next 25 Years? 

Single Dry Year Scenario (Table 3-7) & 
Multiple Dry Years Scenario (Table 3-8) 

Available Surplus of 880 AFY 



Recommendation 

Approve the resolution for adoption of the 
Urban Water Management Plan pursuant to 
AB797 and SB1011. 



Questions & Answers 



Water Conservation 
 From June 2015 to February 2016 the State mandated reduction target for urban 

water consumption in Huntington Beach was 20%.  Huntington Beach achieved a 
cumulative savings of 21%. 
 

 2013 GPDC = 101 
 2016 GPDC = 73 

 
 As of March 2016 through October 2016, the new State target for HB is 13%. 

 
 We are currently in the process of Self Certification, with a possible target of zero 

percent reduction.  This is achieved by demonstration of our water supply 
availability, assuming three additional dry years (2017, 2018, 2019) and customer 
demands based on 2013 and 2014 averages. The regulation takes effect June 1, 
2016 and will remain in effect through January 2017.  Upon approval, we will 
continue conservation efforts to achieve savings. 



The Future of Conservation 
 Continue with public outreach, audits, education and rebate programs for 

residents, businesses, and schools. 
 

 Most agencies are: 
 Limiting the use of sprinkler systems to no more than three days a week. 
 Continuing with water conservation programs established before and during the drought 
 

 Permanent restrictions include: 
 Automated sprinklers prohibited between 9 .m. and 5 p.m. 
 No more than 10 minutes per station. 
 No excessive runoff. 
 No irrigation during or 48 hours following a measurable rainfall event. 
 No washing down hard surfaces. 
 Obligation to fix leaks with 5 days. 
 Water fountains must re-circulate water. 
 Washing vehicles with a shut-off nozzle or bucket. 
 Drinking water served upon request only. 
 Hotels and motels must provide guests the option to decline daily linen. 
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