




Background:

 Current General Plan adopted in 1996 – Policy 
framework for all future development.

 Circulation Element is one of required 
elements.



 Purpose is to evaluate long-term 
transportation needs of the city and present 
guiding policies and goals to meet current and 
future mobility needs.
 Entire Element is being updated.
 Update was reviewed by Ad Hoc Committee 
comprised of members from City Council, 
Planning Commission, and Public Works 
Commission.
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Topics addressed include:
 Regional Mobility
 Local Road System
 Neighborhood Traffic Management
 Public Transportation
 Transportation Demand Management and Air 

Quality
 Parking
 Pedestrian, Bicycle, and Equestrian Paths, and 

Waterways
 Scenic Corridors



Major Changes:
 Updated goals, policies, objectives
 Revised Level of Service Standard
 2030 land use projections and updated citywide 

traffic model
 Roadway classification recommended changes
 Master Plan of Arterial Highway (MPAH)  

recommended changes
 Use of Technical Administrative Reports
 Address new legislative requirements



Level of Service (LOS) Standards

Currently
 All intersections LOS D
 All links LOS C

Proposed
 Critical intersections LOS E
 Principal intersections LOS D
 Secondary intersections LOS C

Reflects a better balanced system with flexibility to 
address unique conditions



19 Intersections 
Needing Long-
Term 
Improvements



Initial Arterial 
Highway Plan
Consistent with 
MPAH, 
includes 
deletion of 
Banning



MPAH 
Changes –
includes 
Banning 
deletion 
consistent 
with OCTA 
deletion of 
bridge.



Technical Administrative Reports (TAR)

 Pertains to an individual technical issue.
 Allows ongoing updates to stay current.
 TAR examples:
 Principal and Secondary Intersection
 Neighborhood Traffic Management 
 Pedestrian Facilities
 Scenic Corridor



Public Participation:
 Three City Council Study Sessions (2008, 

2012, 2013)
 EIR Scoping Meeting (2009)
 30-day EIR Notice of Preparation public review 

period (2009)
 45-day Draft EIR and Circulation Element 

public review period
 Planning Commission Study Session
 Planning Commission Public Hearing – EIR 

Approved, recommended approval to City 
Council (November 2012)

 City Council Public Hearing Feb. 4, 2013



Transit Component
 Incorporates policies and goals supporting transit use, 

development and expansion
 Acknowledges regional nature of most transit service
 No detailed plans for development and expansion
 Expansion of service typically follows demand
 Many new transit oriented development concepts 

(Beach/Edinger Corridor and Downtown Specific 
Plans) 

 Potential TAR or Transit Master Plan Implementation 
item could be added (not included currently)



Transit Component
 Related efforts:

 Chamber Transportation Management Organization 
study

 Go Local and Project V
 OCTA service planning

Key sections: Goals CE 1 & 4; Policies: CE 1.2, 4.1-4.5, 5.1, 
5.3;  Implementation:  CE 14, 19, 28, 32, 35



Complete Streets
 AB 1358 – Complete Streets Act

 Requires routine accommodation of all users
 Formally requires concepts used in HB for many years

 Circulation Element must identify policies & 
implementation plans supporting Complete Streets

 Specific term or section not required



Complete Streets
 Supporting components

 Roadway plan
 Bike Plan
 Transit policies
 Pedestrian/ADA policies

Key Sections - Goals:  CE 1, 2, 5 & 7; Policies: CE 1.6, 1.8, 
1.9, 2.7, 5.1, 5.3, 7.1-7.3, 7.5, 7.7, 7.8, 7.10; 
Implementation: CE-2, 3, 5, 6, 9, 13, 14, 15, 17, 19, 28

 NEV use
 Equestrian paths
 Truck Routes



Bicycle Master Plan
 Current and Proposed Circulation Element 

Recommendation (Implementation)
 Funded preparation in FY 2011/12 Budget (AQMD 

Funds)
 Specialty consultant retained
 Comprehensive plan
 Administrative Draft currently being reviewed
 Public review of final draft – early Spring 2013
 Final for approval by mid to late Summer 2013





1/16/2013

1

Water Master Plan (WMP) &
Financial Plan (FP)

Prepared by:

Psomas (Primary Consultant)

ID Modeling (Hydraulic Modeling Subconsultant)

December, 2012

Raftelis Financial Consultants (Financial Subconsultant)

 Purpose
 City Characteristics and Projected Growth
 Water Demand
 Water Supply and Reliability
 Storage and Emergency Supply
 Water Transmission and Distribution System 

Modelingg
 Capital Improvement Program
 Financial Plan
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Purpose of Water Master Plan (WMP)
 Last updated in 2005
 Evaluates future water system needs for 2010 

to 2035 (City growth, water demands, water supply and reliability, 
water quality, water storage, emergency water supply, and water system 
distribution)

Purpose of Financial Plan (FP)
 Evaluate costs of remaining projects
 Scheduling and funding of remaining projects
 Scenario with desalination

 17,234 Acres, only 2.2% (376 acres vacant)
 Beach-Edinger Corridors Specific Plan and the 

Downtown Area Specific Plan

204,831
Difference of 13,868 
(7.3% lower)

190,963
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15 Year Average Demand of 
33,711 AFY (20,892 gpm)

2035 Projected Demand 
34,657 AFY (21,479 gpm)

29,468 AFY 
(18,263 gpm)

Target Goal Per Governor 20/20
30,052 AFY (18,624 gpm)

Maximum Day Demand
 Considers peak summer Considers peak summer 

demand
 Use of hydraulic model
 Use industry criteria, fire, etc.
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Average of 1 1 daysAverage of 1.1 days

 Complete Remaining WMP Projects

 Well Assessment Study
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 3.5 miles of Transmission Mains
 Beach Blvd – 1,150 LF of 12-inch
 Chlorination Upgrades for Well #13 Chlorination Upgrades for Well #13
 Energy Backup System for Well #6, 9, & 10
 Corrosion Protection for 2 miles of 42-inch Main
 Corrosion Protection for 3.5 miles of 30-inch Main
 Fire Protection Improvements -620 LF of 12-inch
 Cast Iron Main Replacement (~26,400 LF)

 Beach Blvd - 1,400 LF of 12-inch
 Corrosion Protection 2.5 miles of 36-inch Main

llh d l f ll 3 Permanent Wellhead Facilities for Well #13
 Southeast Reservoir and Booster Pump Station
 Southeast Reservoir Transmission Main (4 miles)
 Fire Protection Improvements (700 LF of 8 and 12-inch)
 Cast Iron Main Replacement (2,000 LF Remaining)
 Well #1 Re-Drill Well #1 Re Drill
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 Beginning Balance & Revenues
◦ Water Master Plan

Water Fund◦ Water Fund
 CIP
◦ With Southeast Reservoir/Booster Expense
◦ Without Southeast Reservoir/Booster Expense

Water Master Plan Fund
 Beginning balance for the Water Master Plan 

Fund is $27.6M for FY 2012
 Revenues for FY 2012
◦ Project Connection Fees: $200K
◦ Interest Income: $300K

Water FundWater Fund
 Beginning balance for the Water Fund is 

$35.9M for FY 2012
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 Assumes Southeast Reservoir/Booster 
Constructed from 2018

$10 million at 2%

$6 million at 0%

 Assumes cost to rise 3.5% annually
 Assumes Water Fund will cover the $13 million 

shortfall in the Water Master Plan Fund

 Assumes Southeast Reservoir/Booster Built by 
others as a desalination project

ll Assumes cost to rise 3.5% annually
 Assumes Water Master Plan Fund will have 

$10.5 million surplus, and can be combined 
with Water Fund (W/City Council Approval)



1/16/2013

9

 Reserve Policy

 Conservation Rate (Tiered) & 
Implementation Plan
 Billing System Development
 Customer Service

Discussion

THANK YOU













 

 

January 17, 2013 

 

The Honorable Connie Boardman 

Mayor 

City of Huntington Beach 

2000 Main Street 

Huntington Beach, CA 92648 

 

Re:  Request for Continuance of Item 11. Revision to the City’s Development 

Impact Fees 

 

Dear Mayor Boardman: 

 

On behalf of the membership of the Building Industry Association Southern 

California, Orange County Chapter (BIA/OC), we respectfully request a 

continuance of the Revision to the City’s Development Impact Fee. BIA/OC is a 

non‑profit trade association of nearly 1,000 companies employing over 100,000 

people affiliated with the home building industry. The Orange County Chapter 

represents the largest member base within BIA/OC. Our mission is to champion 

housing as the foundation of vibrant and sustainable communities. 

 

On June 18, 2012 the Council, after a substantial negotiation, adopted a fee schedule 

based on an agreement with the business community. The fulfillment of the 

resolution brought forward would breach that agreement and should not be an item 

of consideration.  

 

Per Government Code § 66016, the City of Huntington Beach is required to provide 

a minimum of 14 days notification prior to a public hearing related to any 

adjustment in development fees. Enclosed is a copy of our written request for 

mailed notifications that was renewed on January 2, 2013. At this time, the City has 

not met their obligations under the Statute to notify stakeholders that the resolution 

was being brought forward. Our membership would appreciate adequate time for 

public review. 

 

Background 

BIA/OC has been an active participant in advocating for equitable policies with 

regard to the City’s Nexus Study (Study) first published in October 2011. We 

appreciate the hard work of the City Council and staff to seek compromise and 

balance the interests of key stakeholders in the community. As you may recall on 

March 12, 2012, we provided official comments that outlined several flaws within 

the Study. By June 18, we had reached a consensus on an agreement to phase in the 

fee increases. BIA/OC has been deeply involved in the fee study process. The 

absence of proper notification at this time raises concerns about the City’s 

intentions. 
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Commitment to Compromise 

City Council adopted Councilman Carchio’s “30‑30‑30” resolution as a balanced 

compromise toward development. The Carchio proposal provides home builders 

with a reasonable certainty of their fees during unpredictable economic conditions. 

Additionally, the phased approach was responsive to the business community in 

light of the extremely challenging market conditions. The recent move to renege on 

our compromise is troubling and we implore the City to respect the integrity of its 

past agreements. 

 

Economic Uncertainties 

The internal memorandum from the City cites improving conditions in the economy 

to rationalize raising fees. However, multiple market reports continue to cite fragile 

economic conditions. According to the U.S. Bureau of Labor and Statistics, 

unemployment in the County remains at 7.2% in contrast to the historical average of 

4.4%. The Orange County Register reported, “Although the market appeared to find 

a price bottom amid waning foreclosures, the recovery remains fragile, and home 

prices and sales remain subpar.” New home sales volume is still well below historic 

norms in Orange County. While it is evident that the economy has made progress, 

home building is one of many industries that have only just begun to recover. Any 

interference in the form of increased fees may jeopardize construction of new 

homes, job creation, and the fiscal well being of the residents of Huntington Beach. 

 

Our membership is committed to working collectively with you, city staff, and other 

stakeholders.  We remain a resource to the City on important issues that are related 

to the prosperity of our local communities.  It is our sincere request that the City 

table this item. 

 

Thank you for your time and thoughtful consideration. 

 

 

Respectfully, 

 

 

 

Michael Balsamo 

Chief Executive Officer 

 

Enclosure 

 

Cc.  City Council 

Fred Wilson, City Manager 

  Bob Hall, Deputy City Manager 

  Scott Hess, Director of Planning 



 

 

 











Imagine
Surf City USA as a City of 

Incubation for Sustainable 
Practices, Technologies & 

Businesses
January 22, 2013



∗ Nobody “wants” plastic and marine debris in our oceans
∗ There are 5 plastic gyres in the ocean of floating plastic – this isn’t counting the 

additional plastic that hasn’t made it to the gyres yet
∗ Removing plastic bag waste takes tons of garbage waste out of the waste stream, 

negating our already over full landfills
∗ Zero Waste is an economic goal for many cities & businesses
∗ We are “Surf City” and our tourism depends on our clean ocean…
∗ Our sea life depends on it…
∗ Our food supply depends on it…
∗ It’s potentially an national security issue…
∗ Every third breathe we take is thanks to our ocean…
∗ Our kids and their kids depend on it…

FACTS



∗ How do we solve the plastic bag challenge collectively as a 
community?

∗ Leadership
∗ Education & Awareness on the real issue at the source
∗ Innovation & Action
∗ ID Alternative Cutting Edge Smart Sustainable Technologies
∗ Utilize our existing underutilized composting facilities in HB
∗ Review our cities’ supply chain
∗ Integrate economic value for our city, residents & businesses – rally the 

troops
∗ Create positive human impact through involvement
∗ Reduce our environmental impact
∗ Create non-traditional partnerships

Question



Partnerships
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Tourists

City 
Leadership

Sustainable 
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& 
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Non-
Profits
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Surf City USA’S 
Proposed 

SUSTAINABILITY 
INNOVATION TEAM



∗ Create innovative incentives that rally our city residents & visitors to 
transition from plastic bags to reusable bags – recycled paper bags –
compostable bags – biodegradable bags (drive consciousness)

∗ Research new sustainable bag technology alternatives that we can pilot 
in the city as an alterative to plastic bag so we give the consumer an 
economic sustainable choice at the check out lines 

∗ How do we engage and encourage sustainable businesses with on-
shore clean manufacturing to call HB their home?

∗ How do we introduce sustainable eco-friendly products in to the City’s 
supply chain (i.e. businesses, grocers, schools)?

∗ How do we innovate and build sustainable practices (linking economic, 
positive social impact and environment together), products, services 
into our city fabric?

Task at hand…



∗ We expand a collective Surf City Sustainability Innovation Team together to 
develop a 5 year sustainability innovation agenda for the city (City leadership, 
residents, businesses, experts, and students)

∗ Within 1 year we approve the plastic bag ban with the contingency that the team 
works with businesses, manufacturers and the community to develop 3 
innovative-sustainable-incentivized-cost conscious-biodegradable-compostable-
100% PBI certified pilot solutions with options for customers, residents, visitors 
to carry their purchases.

∗ City includes sustainable innovative-sustainable-incentivized-cost conscious-
marine biodegradable-compostable-100% BPI certified purchase carriers allowed 
as an addendum to the plastic bag ban, driving new innovative technologies and 
sustainable manufacturing to the city along with a shared economical, potential 
for job creation, positive human impact, and lowering our environmental impact 
as a city in partnership.

Innovation & Collaboration



∗ http://newsmilitary.com/pages/6595317-basf-seattle-
mariners-partner-to-debut-compostable-snack

∗ This season, the team is on track to divert 85 percent of its 
waste from landfills, up from just 12 percent in 2006. 
Like all advances in sustainability, major breakthroughs must 
balance economic and environmental interests. 
Like all advances in sustainability, major breakthroughs must balance 
economic and environmental interests. As Jenkins VP of The Seattle 
Mariners puts it, "Whenever there are contaminants in our compost 
stream, like regular snack bags and candy wrappers, we have to pay a 
premium to have them removed by hand. If all of the snacks sold at 
Safeco came in compostable packaging, it would represent a significant 
savings of time and money for the team and get us a whole lot closer to 
achieving zero waste."

Seattle Mariners & BASF Sample 
Innovations

http://www.basf.com/group/corporate/us/en/news-and-media-relations/news-releases/news-releases-usa/P-12-082
http://newsmilitary.com/pages/6595317-basf-seattle-mariners-partner-to-debut-compostable-snack
http://newsmilitary.com/pages/6595317-basf-seattle-mariners-partner-to-debut-compostable-snack


Compostable Innovations Available 
to Research

“Think Partnerships” 

Bio Bag  
http://ww
w.biobag
usa.com/
mater_bi.
htm

BASF 100% Compostable 
http://www.basf.com/group/corp
orate/us/en/about-
basf/worldwide/north-
america/USA/products-and-
industries/packaging/sustainablep
ackaging

Not the be all end all, there are  many options to 
evaluate to arrive at our solution collectively…

EcoSafe Zero Waste 
www.ecosafezerowaste.co
m

http://www.biobagusa.com/mater_bi.htm
http://www.biobagusa.com/mater_bi.htm
http://www.biobagusa.com/mater_bi.htm
http://www.biobagusa.com/mater_bi.htm
http://www.biobagusa.com/mater_bi.htm
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.basf.com/group/corporate/us/en/about-basf/worldwide/north-america/USA/products-and-industries/packaging/sustainablepackaging
http://www.ecosafezerowaste.com/
http://www.ecosafezerowaste.com/


∗ We can lower the risk of plastic bags making their way to the ocean
∗ We can become a Zero Waste City through Innovation and Supply Chain 

understanding and action 
∗ We expand and build a Sustainability Innovation Team that collaborates 

with HB businesses, residents, students, and visitors to become a 
sustainable city where we improve economics, drive positive human 
impact, jobs and fun, while lowering our environmental impact through 
partnership, commitment, leadership, and innovation

∗ HB Plastic bag ban goes into effect with in 6 months to one year, the 3 
solutions and pilots are completed and the addendum
is included

∗ 5 year sustainability innovation agenda completed and approved
∗ Transition plan is presented and approved collectively 
∗ HB takes the lead on becoming a Zero Waste City collectively utilizing 

existing systems while bolting on new technologies

Together



In order to create change, we 
have to come up with a better 
sustainable solution that makes 
the “old not so sustainable one” 
obsolete…



So, in order to create change we must:
1. Approve plastic bag ban
2. Develop transition plan in Huntington Beach with 

businesses and community
3. Develop an Innovation Sustainable Team
4. Look at new innovations to help Huntington Beach 

become a zero waste city
5. Add an addendum to Plastic Bag Ban that states we will 

come up with a third option for consumers—a 
sustainable carrier for their purchases.

Imagine Zero Waste
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